The Postgraduate Business Psychology Conference 2010

“Personal Resilience for Organisational Recovery”

SUBMISSION GUIDELINES

The Conference Committee welcomes submissions from both postgraduates and practitioners. Thank
you for submitting your work for consideration.

DEADLINE EXTENDED FOR RECEIPT OF SUBMISSIONS
Monday February 22" 2010

SUBMISSIONS

An abstract is required for all submissions. Each abstract must be submitted via email along with a
submission form. You will be informed by email of the decision of the Conference Committee by March
1, 2010. All presenters are required to register for the conference.

All conference forms are available via the conference website.

Prizes will be awarded for the best paper and poster at the conference.

INSTRUCTIONS FOR PREPARATION OF SUBMISSIONS
Include the author(s) and affiliation on the abstract page for each submission. All abstracts must be
between 350 to 500 words.

TYPE AND FORMAT OF PRESENTATIONS
A: PAPERS

Time Limit: 25 minutes including 5 minutes for questions
An opportunity for focused presentations centred on current Business Psychology concerns, which
include:

e Valuing the individual in the work place e Leadership

e Impact of workplace stress e Behavioural change in organisations

e Interpersonal dynamics e Typology

e Resilience e Organisational recovery in a recession

All abstracts (between 350-500 words) should be submitted in a structured format using the following
guidelines:

Empirical Papers:

Objectives: State the primary objective of the paper and the major hypothesis tested (if
appropriate)

Design: Describe the design of the study and the rationale for the procedures adopted.

Methods: State the selection criteria and number of participants, materials employed and the
procedures followed.
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Results: State the analytical strategies employed and the main results of the study. Numerical
data may be included but should be kept to a minimum.

Conclusions: State the conclusions that can be drawn from the study, including theoretical,
methodological, or applied/policy implications as appropriate.

Case Studies/Theoretical papers:

Purpose: State the aim or primary objectives of the paper

Background: Provide a concise summary of information, which places the present paper in
context.

Methods: Provide details of procedures adopted (e.g. literature search, inclusion/exclusion criteria
and methods of analysis) and/or key arguments and theoretical positions.

Conclusions: State the conclusions that can be drawn from the work described, including
theoretical, methodological or applied/policy implications as appropriate.

B. POSTERS

Further information regarding the dimensions of posters will be made available to those whose
abstracts have been selected.

All abstracts (between 350-500 words) should be submitted in a structured format using the following
guidelines:

Empirical posters:

Objectives: State the primary objective of the paper and the major hypothesis tested (if
appropriate)

Design: Describe the design of the study and the rationale for the procedures adopted

Methods: State the selection and number of participants, materials employed, and the procedures
followed.

Results: State the analytic strategies employed and the main results of the study. Numerical data
may be included but should be kept to a minimum.

Conclusions: State the conclusions that can be drawn from the study, including theoretical,
methodological, or applied/policy implications as appropriate.

Review/Theoretical posters:

Purpose: State the aim or primary objectives of the paper

Background: Provide a concise summary of information, which places the present paper in
context.

Methods: Provide the details of procedures adopted (eg. literature search, inclusion/exclusion
criteria and methods of analysis) and/or key arguments and theoretical positions.

Conclusions: State the conclusions that can be drawn from the work described, including
theoretical, methodological or applied/policy implications as appropriate.
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